
Corporate Design Guidelines



The logo as a nucleus of the brand is of prime importance 
for it‘s later success. But just as important as that  

are coherent design principles for all channels of visual  
communication – in respect of colours, fonts, design  

elements and type area. All these aspects should  
be applied stringently to yield a consistent and forcefull 

brand-appearance. The rules for that are roughly  
summed up in this styleguide. It starts with  

some rules for the logo itself. 



The Logo





Protected zone
A logo that should develop an aura 
needs some space of its own: 
a protected zone, in which it can 
appeal. 

Here we define how much spare  
is needed for that. That follows from 
the width and the height of the  
abstracted building.

LOGO

To the right, to the left and to the top leave a  
distance in the size of half the width of the house – 
and to the bottom a distance of height of the house. 



Sizes

LOGO

100 % 60 % 30 %

Storybook DIN A4 Flyer DIN long Postcard/ Businesscard



Smooth background Brighter Shade (30 % of the brand colours)White Background

Background – dos and dont’s
The logo can be placed on different 
backgrounds – but not on all. Here 
we show, what is allowed …

LOGO



Distortion patchy background background colour similar to brand colours

Background – dos and dont’s
Here we see some no-gos …

LOGO



SUBLOGO

The brand Baltic Manors is designed 
for a broad range of applications in 
many different contexts. 

To make the logo compatible  
without losing its profile whe have 
defined possible extensions. 



COmBinatiOnS Of LOGOS

The logo of Baltic Manors has it’s 
own characteristic. For this very  
reason it works well also in the  
context of other logos, e.g. the  
project logos. 



The font



CERA PRO
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bold italic

regular italic
abcdefghijklmnopqrstuvwxyz

Xersperu mquiatur? Officiducia Gendendandam lit ma sinctestio 
doluptasi alite voloritis eumet ommost utemporias volorit ero 
totatec erspici blaborest, ommodio reicitatur as eri tem qu

1234567890aBC

Logo-font and corporate typeface
The Cera Pro is the corporate type-
face of the brand BaLtic ManorS. 
It joins modest elegance with a  
certain warmth to build up a  
contemporary geometrical font. 

With its huge x-height and its com-
pact capitals this font is a precise 
companion for every text format. 

To ensure an optimal presentation 
on screens the TrueType-Fonts of 
the Web and Desktop-Fonts were 
improved by manual hinting. 

In addition to that the font provides 
a variety of useful dingbats and arrows.

fOnt



SUN VALLEY
für Zitate und Persönliches

For Headlines and markups
Sun Valley ist the font of the  
BaLtic ManorS-cLaiM.  
It generates a contrasts to the 

more constructed Cera Pro. 
By that it gives the appear ance 
more personality. 

With it’s curved forms it loosens the 
geometrical impression of the Cera Pro. 

Headlines, markups, and quotes are 
emphasized by the sun valley. 

fOnt



The Colours



Primary and secondary colours
The range of colours for the brand-
ing does also derive from the logo, 
where they symbolize the colours of 
the surroundings of the manor hous-
es and the landscape. 

As an eminently potent means for 
strenghening a visual branding  they 
should be applied as a creative 
leitmotiv – in storybooks, flyers, on 
posters and on the website. 

COLOURS

C 52
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Y 13 

K 0
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K 14
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30 %C 1

M 13 
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C 1

M 34
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K 0

blue (sky)

green (trees)

yellow (path to manor house)

schwarz weiß



application
In the various applications ...

COLOURS

areas font examples

title inside Pages headline subheadline running text

Headlineet lacculp
Ad euM dolorAtus doluMent  
eA quAe. nAM eveles pore. 



The Design Element



Derivation
The most important designt element 
follows from the abstraced form of a 
manor house that is characteristic for 
the logo. 

Now it appears also in other settings. 
As a highly recurrant design element 
it provides not only room for colour 
and pictures but also orientation for 
formats and layouts. 

By that this design element builds  
up a distinct form language.

Design Element



The design principle



The raster of proportions defines 
how the design element has to be 
positioned: the horizontal slitting  
of the format in 3 equal parts and 
vertically in 6 parts. 

By that we get an orientation for  
arrangingpictures and areas.

Positioning of of the design  
element.
The design element lines itself by 
its outer edges along the raster of 
proportion. 

Thereby it can be shifted along the 
layoud grid. It is also possible to 
scale the design element propor-
tionately.

Raster of proportions format Din a4

Raster of proportion

Variations of the design element on a single page DIN A4

Variations of the design element on a double page



Column Raster

column raster Din a4
The Column Raster creates  
the type area.

Margins
above: 8 mm
below: 8 mm
inside: 8 mm 
outside: 8 mm

Columns
Number of columns: 8
Column Spacing: 6 mm

Raster

Variations for type area single-column, double-columned, three-columned

Text for headlines and markups

Design Element

Running Text

Picture



Front page, single-page, poster

Examples for applications

Storybook

Headline
aD euMteM autateM.

Headlineet lacculp
Ad euM dolorAtus doluMent  
eA quAe. nAM eveles pore. 



Double-page DIN A4

Examples for applications



The raster of proportions defines 
how the design element has to be 
positioned: the horizontal slitting  
of the format in 3 equal parts and  
vertically in 6 parts. 

By that we get an orientation for ar-
rangingpictures and areas. 

Positioning of of the design  
element
The design element lines itself by 
its outer edges along the raster of 
proportion. 

Thereby it can be shifted along the 
layoud grid. It is also possible to 
scale the design element propor-
tionately.

Raster of proportions, format Din long

Raster of proportion

Variations of the design element on a single page DIN long

Variations of the design element on a double page



Column Raster

column raster Din long
The Column Raster creates  
the type area.

Margins
above: 7 mm
below: 7 mm
inside: 7 mm 
outside: 7 mm

Columns
Number of Columns: 5
Column Spacing: 4 mm

Raster

Example – variations of the type area

Text for headlines and markups

Design Element

Running Text

Picture



Double page DIN long

Examples for applications



raster of base line (formats Din a4/ Din long)
The distance of the raster lines is 7 
pt. The space to the margin above is 
8 mm in DIN A4 and 7 mm in DIN long.  

The whole font lines itself along the 
raster of the base line. The headline 
font however can be designed more 
free. 

Raster

Raster of base line DIN A4 Raster of base line DIN long

Distance 7 pt.



Storybook

Format Din a4
Here we define the font sizes and 
styles for the format DIN A4.

font-type, size and line distance

Headlineet lacculp
Ad euM dolorAtus doluMent  
eA quAe. nAM eveles pore. 

1

1 3

4

5

6

2

3

3

5

6

4

1

2

Title: Sun Valley SG 70/ ZA 42

Title small: Sun Valley SG 95/ZA 64

Front Page inside Pages

Subtitle: Cera Pro Medium SG 25/ZA 31

Headline large: Sun Valley SG 95/ZA 6 

Healine small: Sun Valley SG 60/ZA 44

Intro Text: Cera Pro Medium Ilatlic SG 15/ZA 17

Subheadline: Cera Pro Bold SG 12/ZA 14

Running text: Cera Pro Light SG 11/ZA 14



Format Din long
Here we define the font sizes and 
styles for the format DIN long

font-type, size and line distance
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4

5

6

2

Title: Sun Valley SG 70/ZA 42

Front Page inside Pages

Subtitle: Cera Pro Bold SG 11/ZA 13

Headline: Sun Valley SG 45/ZA 33

Intro Text: Cera Pro Medium Ilatlic SG 15/ZA 17

Subheadline: Cera Pro Bold SG 11/ZA 14

Running text: Cera Pro Light SG 10/ZA 12
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3

5

6

4
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The design element of the abstract 
house-form that we’ve applied 
already in the formats of story book 
and flyer can be utilized also in  
several formats of web-banners.

Vertical Banner 
120x210 Pixel

Small Square Banner 
200x200Pixel

Scyscraper Banner 
120x600Pixel

Scyscraper Banner 
120x600Pixel

Full Banner 
468x60Pixel

Full Banner with picture

Examples for webbanner

Lam ut ut ma sequide Aximincia id et aliam 
libus dolor autae eiciur ad Cereped  
est min repellanimi, is et, amusaep taerovit 
doluptiis vid moluptat.



Also on the poster-format the  
design-element of the abstract 
house-form turns up again. 

It can constitute a one-coloured 
background as well as a frame  
for a picture.

Examples for Poster Din a1
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